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SITUATION
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lean forward
lean back mobile lean forward mobile

lean back

jump in

jump in



NEED
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The user needs

usability
individualization
independence of time
mobility.
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The provider needs

holistic product strategy
single source production
integrated production process.
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Garrett, Jesse J.: The Elements of User Experience: User-Centered Design for the Web. New Riders Press, 2002, p. 22
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Khazaeli, Cyrus D.: Systemisches Design. Rowohlt, 2005
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Garrett, Jesse J.: The Elements of User Experience: User-Centered Design for the Web. New Riders Press, 2002, p. 22

DIMENSION
EMOTIONS & AESTHETICS

DIMENSION
FUNCTIONALITY

DIMENSION
CONTENT

visual design

scenario design

choreography

look & feel

interface design

interaction design

functional requirements

navigation

information
architecture

content
requirements

market analysis, coroporate identity, needs of the provider, needs of the user



STATEMENT
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The customer controls the use of the media 
product.

The advantages of the end user devices has 
to be taken into account.

Successful convergent media products 
follow an holistic approach.
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fin


